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91 % stated
that university 
websites 
have high
credibility

Study Start

Step 3:
Leading to Landing Page
Lead to university website or 
Facebook page. 
All information
must be available

Google

More than 150 Websites for Degree Progr.

YouTube (Testimonials, Image Films and more)

More than 150 Facebook Pages

Instagram & Pinterest

Lots of other Channels - Blogs, Google+
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Based on 15 years of experience and constantly
updated research EDU-CON offers thousands of hints: all 
over the net for all of prospective students‘ interests.

EDU-CON
52 % of the 
surveyed 
students stated 
that service 
is most 
important 
to them.

of the 

Step 4: 
Secure Contacts
Assist
with application, � nancing,
housing

Follow-Up 
with online questionnaires, 
telephone requests and 
enrolment

83 % of the surveyed 
students stated 
that they choose 
a degree program 
� rst.

Google

Step 2: 
Native Content Marketing
Be there and visible! At every gathering 
point on the net we have prepared sites 
where you can inform students with
native content.

First Contact with University Tie the Contact

Student Online ResearchProspective Students

University 

App
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App

1. Pre-Registration*
2. Contact Form
3. Email
4. Facebook
5. YouTube

1. Pre-Registration*
2. What‘s App
3. App
4. Facebook
5. Email
6. Contact Form
7. YouTube

Computer

Smart Phone

that university 
Step 1: 
Become Visible
Your degree programmes & 
university on all EDU-CON 
channels.

Computer

Mobile Devices

*Students have massive problems
with state organised application systems – 
higly valuable leads, students need help
to apply and enrol!


